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What & Why LinkedIn?



450+ 
MILLION 
MEMBER

S



Your Professional Brand



Show 
why your 
are the 

right 
Choice

SKILLS NETWORK

INFORMATION



Your online 
professional 

brand



Your 
online 
brand

70% of employers 
have rejected a job 
candidate because of 

information they 
found about that 

person online



Your 
online 
brand

85% of employers 
say that a positive
online reputation 

influences their hiring 
decisions



Building a Great Profile



Your online brand



#1

Add a 
professional 

photo
14x more profile views 

with a profile photo than 
without



Write an attention grabbing 
headline.

Explain what it is you do, and/or 
what you want to do!  Show your 

passion and interests.

#2



Write a compelling 
Summary.  

This is your Elevator Pitch.  

#3

• Who are you? 

• What do you do? 
• What's your dream or passion? 



Detail Education.  
Enter your 

School(s) and 
dates.  

Ignore "Degree" if 
not relevant.

#4



Detail your work 
Experience.  Include 

summer jobs, part-time 
jobs, work experience.  

Keep the description 
concise - e.g. use 

bullets.  What did you 
achieve, deliver, learn?

#5



Detail your past work 
experience. 

12x more profile views 
than those without.  

Add examples of your 
work in photos, 

presentations & videos.  
Give a dynamic, visually 
appealing representation 

of your professional 
story.



add skills 
and get 

endorsed

#6



Include Volunteer 
Experiences & Causes.

41% of hiring managers 
consider volunteer experience 

equally as valuable as 
professional experience.

#7



Add your program to 
the "Organization" 
section



Ask for Recommendations



Add your language skills



Publishing articles



Thought Leadership-Publishing on LInkedIn



Growing Your Connections



Your network 
can point you 

in the right 
direction, and 
help you reach 

your goals 
through

#1 #2

#3

INTRODUCTIONS REFERRALS

SWAPPING 
KNOWLEDGE



When to 
Connect with 

a New Contact

#1 #2

Connect with new 
people RIGHT AFTER

you meet them to 
grow your network & 

stay in touch.

It's not just about 
them but also about 

who THEY know.



Personalized 
Invitations



Finding speakers



News & groups





Questions & Answers


